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• Q1 sees the Bordeaux Index fall a further 3% in challenging market conditions 

• Bordeaux/Champagne decline, Burgundy static, Italy/Rhone/US gain ground 

• Burgundy interest expands outside Big 3 but future pricing remains uncertain 

• Hope in the future due to increased export/consumption versus store/hold rates 

 

Overview of the Market 

 

A Gloomy Start 

 

The opening quarter of the year is often the most upbeat as seasonal re-stocking combines with CNY 

celebrations and a general sense of the possible. This material and psychological positivity can easily generate 

its own momentum and help boost activity, much as it did this time last year when trends were bucked and 

the BI Index ticked up a heady 6%. Contrast that with the sense of gloom that pervaded the fine wine market 

in Q1 2014 following months of declining prices, depressed China demand and the looming prospect of 

another disenchanting EP campaign. And so it is that Q1 2014 saw aggregate price fall a further 3% taking the 

Index to (-) 8% for the year to end-March 2014 (which at 10 consecutive months of falls is the longest bear-

run since the early 2000s) and some 22% off the peaks of 2011.  At times such as this it takes more than a 

little courage to see wisdom in the Buffet observation “The time to get interested is when no one else is. You 

can’t buy what is popular and do well.” 

 

The Bordeaux Market 

 

At a little over 50% of turnover by value Bordeaux enjoyed a small bounce on the preceding quarter but 

continued its trend decline. Likewise Champagne fell back to a more normal 10% after the heroics of H2 

2013. Burgundy remained, in aggregate, unchanged whilst the ‘minnows’ of Italy, Rhone and the US 

continued their gradual ascent. This latter triumvirate represented just 4% of turnover in the Bordeaux-

focussed binge of 2011 against today’s altogether more balanced 15%. This process of normalisation is 

bringing opportunity and reward to some and a rude awakening to others, many of whom had become all too 

accustomed to the good times. Looking at some of the big losers on the quarter then it will surprise to see 

the name of Lafite chief amongst them; with turnover down 35% on the same period of 2013 and prices off 

as much as 8% (the young vintages of 2012-2004 suffering most) on the quarter it has been a torrid time for 

those that kept the faith. At just over 25% of the 1
st

 Growth market by turnover it is once again merely one 

amongst many and with this it is increasingly hard to see how the residual premium can be maintained. 

Latour struggled with a similarly sharp drop in turnover leaving Margaux, Mouton and, above all, Haut Brion 

to strengthen their positions amongst the premier league. Indeed Mouton and Haut Brion were amongst a 

very small set of wines that saw increased turnover year to date with mature vintages leading the charge. 

Away from the First Growths Petrus, Cheval Blanc and La Mission enjoyed robust trade in contrast to rather 

tired showings from Ausone, Le Pin and Pavie. Of the super-seconds Lynch Bages and Ducru Beaucaillou 

prospered comparatively as Las Cases faltered and Pontet Canet positively swooned.  

 

 

 



 

 

 

Wither Burgundy? 

 

Over in Burgundy there have been substantial developments in the shape of trade as the dominance of the 

most illustrious names (DRC, Jayer and Rousseau) has waned markedly. Accepting that such purchases are 

often sporadic there is nevertheless a clear pull back in activity at this super-premium end of the spectrum. 

At the same time it is encouraging to note a surge in interest slightly lower down the pecking order with the 

likes of Leflaive, Meo Camuzet, Roulot prospering. We’ve long harboured suspicions that the very highest 

echelons of this voguish market were supported by a concerningly small number of players. It is difficult to 

see how current giddy prices are supportable if these deep-pocketed enthusiasts were to turn their 

attentions elsewhere.  

 

So, where’s it all going? 

 

A literal answer to the question provides some glimmer of hope for long suffering holders of Bordeaux. 

Against the same period in 2013, the proportion of First Growth turnover to Asia increased to 57% (from 

53%) with the UK falling to just 30% (from 38%). It’s something of a generalisation to see one as good 

(export/consumption) and one as bad (investment/storage) but there is more than a germ of truth to it. 

Indeed given the high and consistent levels of trade conducted through our Live Trade screen it seems that 

despite (or perhaps because of) falling prices the trade/consumers continue to see Bordeaux at the right 

price point as an integral part of the mix. The limiting factor is of course that falling prices have also brought 

forth the bears who certainly have the upper hand for now. 
 

 

 


