
 

Bordeaux Index Quarterly Report: Q1 2011 

Headlines: 

• Strong market sees 9.8% appreciation on the quarter 

• Boisterous trade takes Q1 turnover to record highs 

• Super Seconds lead the pack on the back of hefty demand 

• Mouton and Haut Brion take the plaudits amongst the 1
st
 Growths 

• Young and ‘minor’ vintages dominate on turnover and price performance 

Time flies when you’re having fun….. 

It hardly seems possible that we are already looking back on the first quarter of 2011. That time has 

passed with such alacrity reflects what has been another exceptionally busy period in the fine wine 

market.  There is no better evidence for this than the 2/3 increase in turnover here at BI over the same 

period in 2010. Neither conflicts in the Middle East, nor disaster in Japan could do much to dent the 

pattern of robust trade. Looking at the form of the demand, it is instructive to note that the ratio of 

LiveTrade to non-LiveTrade wines remained steady at 50%, indicating a market with no doubt a material 

investment component but by no means a fixation. 

Of the top individual positions, the enduring significance of Lafite was again apparent, covering as it did 8 

of the top 15 largest single positions. Whilst this mega-brand doesn’t dominate in the way it did 12-18 

months ago and, as we will see, price appreciation has been laggardly of late, it continues to be an 

important player. Looking under the surface however, there are definitely reasons to be cautious about its 

future prospects. Firstly, the quarter saw a 30% fall in Lafite unit sales compared with the year previous 

and, secondly, Q1 2011 sales were held-up, not by the established consumer market of Hong 

Kong/China, but by the previously quiet US market. As we have been suggesting for some time, it seems 

unlikely, given this established context, that Lafite will drive future price appreciation any time soon. The 

remaining top slots for the quarter were taken up by Mouton and Margaux, displacing the positions held 

by Latour in Q1 2010. 

Delving a little deeper into the turnover picture we can see writ large one of the key trends of recent past; 

the rise of the Super Seconds. In Q1 2010 this set (Angelus, Cos d’Estournel, Leoville Las Cases, 

Leoville Poyferre, Lynch Bages, Montrose, Pichon Baron, Pichon Lalande and Pontet Canet) represented 

some 7.5% of total turnover by value, yet for the same period in 2011 it had jumped to an all-time high of 

12.5%. Whilst the group as a whole enjoyed an up-lift, there was predictably little uniformity of 

performance. Perhaps the most interesting stories are:  

 

% of Super Second Turnover 

 Q1 2010 Q1 2011 

Lynch Bages 12% 23% 

Montrose 6% 18% 

Cos d’Estournel 18% 7% 

 

The explanation for the strength of the Super Seconds seems to lie in a combination of; high prices of the 

1
st
 Growths; broadening buying habits in the Far East, ‘displaced’ 1

st
 Growth drinkers and ‘what’s next’ 



speculators. On a unit volumes basis, it is Lynch Bages, Montrose and Pichon Lalande that dominated 

trade out to HK/China, with Leoville Poyferre and Cos d’Estournel failing to register much outside the UK 

and Europe. This divergence in exports could well have a material effect on future consumption/disposal 

rates.  

Moving on to the Big Nine (1
st
 Growths, La Mission Haut Brion, Petrus and Ausone), Q1 saw a small fall 

in the percentage of overall turnover (reflecting the increase in the Super Seconds) but nothing 

particularly dramatic. Here too, there were divergent experiences at the brand level with the highlights 

being: 

% of Big Nine Turnover 

 Q1 2010 Q1 2011 

Mouton Rothschild 12 20 

Lafite Rothschild 37 30 

Latour 16 9 

 

The fall in the proportion of turnover experienced by Lafite and Latour was picked up principally by 

Mouton and, to a lesser extent, Haut Brion and Margaux. Whilst only a snapshot, this data fits neatly into 

a trend that has been established since the latter half of 2010. Much of the same reasoning noted above 

for the expansion of the Super Seconds is applicable here too, but we would also emphasise a shift in the 

profile of Mouton/Margaux/Haut Brion in the key Hong Kong/China market over the last year plus.  

Turning to prices, the BI Index recorded a very healthy increase of 9.8% for the quarter, with increases of 

3.8% in January, 3.7% in February and 2.0% in March indicating a strong front-loading to price activity. 

Unsurprisingly, given the sharp up-tick in turnover, many of the top slots were claimed by the Super 

Seconds. Montrose 2005, Pichon Lalande 2003, Ducru Beaucaillou 2003 and the very voguish La 

Mission Haut Brion 2001/04 all showed stellar increases of around 30%. At the other end of the table we 

saw weakness in several vintages of Lafite (notably 86/99/03), some of which slipped by up to 5%. 

Similar levels of fragility were seen in Petrus 1989/98 and Pavie 2000 where headline prices dipped 4-

7%. As is often the case with such boutique wines, trade volumes were also very thin. 

Looking at price performance across the brand (multi-vintage) then some very interesting messages 

emerge. Lafite, Latour and Petrus all lagged the market with positive returns of 1-5%, whereas Haut 

Brion, Lynch Bages and La Mission Haut Brion powered forward with returns clustered around 20%. 

Mouton and Margaux were both very much at the party with increases of around 10%. A rare, strong 

performance was also recorded by Cheval Blanc (11%), which saw several ‘off-prime’ vintages attract 

eager buyers. As ever, determining the brand ‘winners and losers’ is an idiosyncratic business, however, 

it seems reasonable to observe that the heady performances of Haut Brion and La Mission Haut Brion 

reflects in no small part the importance of ‘relative value’ buying in the current market. It will be interesting 

to see how much more momentum there is in this play over coming quarters. 

Indeed, the ‘relative value’ message is again echoed in the ‘returns by vintage’ analysis which reveals 

market beating performances for 2007/06/04/02 (12-20%) against sub-market showings for 

2005/1990/1986/82 (2-5%). This trend of ‘off prime’ pre-eminence has been one of the key dynamics of 

the past couple of years, reflecting as it does the preferences of new markets and the preponderance of 

investment purchasers.  

 

 


